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The Hollywood
Reporter
presents

BY KEVIN cassipy [undown of the
S0 biggest
power players
in global
entertainment
and media,

ompiling a list of the biggest movers and shakers in international
enlertainment and media is no small wsk. Despite many names on this list
sitting atop empircs that have existed for decades, many of the world's
puwer players have a tenuous hold an 2 rapidly changing intcrnational
marketplace. Dcaling with these changes will he critical 10 their
continued success. The [nternational Power 50 is an atlempt [0 capture thut
ever-evolving world as it exists right now, and tlis list also provides insights
into how it might look in the future.

The most puwerful figures on the global scene are really representa-
g7 tives of vast, interconnected corporate [amily trees with branches that
y 3 / often cxtend 10 uther compunies in other hemispheres.

o 5 b:p" 45 Nowhere is this more evident than Rupert Murdoch’s News Corp.. which
2 ,-,'-;gr;.‘ @” which appeurs ta be on a renewed cxpansion path after several years of consal-

> idation. News Corp. has a strong presence on this list — and oot Just with the inclu-
sion of sons Lachlan and Jumes but also in various incamations in Hong Kong, India

and Germany, not to nention Murdoch-controlled Beitish Sky Broadeasting —a central
plank of Murdoch’s most ambitious current venture, the launch of the worldwide sarellitc
TV unit Sky Global Networks. The list is also filled with smaller examples of the charge

toward global expansion, Virtually every territory —- from Canada’s Canwest Global

Communications to India's UTV — has an example of 4 previously humble dumestic

venture that is now in the late stages of diversification. In addition, once-struggling

territories such as Germany and Spain are now crowded with figures powerful caough-
— and bold enough — to shift the balance of power away from the United States and
Australusia toward Europe. Nowhere is this more evident than with Vivendi's Jramaric
takcover of Seugram and Universal.

With the advent of the Thrernet and digital broadcasting, the barte for leverage in the

rapidly appruaching eca ol convergence has reached a new level of intensity. The world’s

global power players clearly see these new lechnologics as essantial 10 their survival.
and the Power 50 list is linered with visionurics intent on claiming as much real estatc

as possible in thc new media landscape. This is most cvident in the myriad of deals

involving establishcd media empircs bamling 10 acquire the limle-known telecom

companies that provide the essential distribution mechanisms for con vergence.

This list is not intended o be comprehensive or a ranking of any kind, It is intended
to he an overview af the world's most prominent and powerful figurcs on the intcr-
national entertuioment scene and was compiled with an emphasis on major temitories-
and not emerging markets. For an expandcd list of global power playcrs please visit
The Hollywood Reporter Web site ut : x

— Matthew Doman in Now York confributed 1o his story.
ILLUSTRANION: ROBERT MYERS
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Press Holdings Limited (CPH), the Packer family company that
holds 37% of Publishing and Broadcasting Limited (PBL). a
sprawling empire including the dominant Nine Network, 25% of
pay-TV market lcader Foxicl, magazines. the Melbourne Crown
Casino, E-commerce and a range of clecommmunications interests,
CPH also owns Hoyts Cinemas Ltd. The Packer fortune received
a considerable hike in 1987 when Alan Bond bought the Nine Net-
work for AUSS! billion (U.S.$550 million). A couple of years lat-
er, Packer bought it back for AUS$200 million (U.S.$110 mil-
lion). PBL’s price tag earlier this year when releo Telswa expressed
interest was AUSS$10 billion (U.S.35.5 billion). A high roller.
Packer has heen known to drop — and win — millions in a night.

braham Burke
MANAGING DIRECTOR,
VILLAGE ROADSHOW UMITED

ivewire Graham Burke has worked for

Village Roadshow Limited (VRL) for more
than 30 years. Although a public company, VRL is
controlled by the Kirby family, its founders. Under
Burke's stewardship, the Kirbys have. over the Jast
decade, sulched tugether Australia’s largesl enter-
tainment company. VRL's carc business is exhibi-
don, with circuits in Australia, New Zealand and
some Asian and European lerritones. After an
overly ambumua rollout, however, the compuny has been consolidating
those interests over the past two vears while reassessing “all current and
fucure sites,” In addition to radio, ‘theme purks and film distribution (VRL
represents Warner Bros. theatrically in Australia) the company now has
firmly established itself as a film production minimajor through ils L.A.-
based division, Village Roadshow Pictures, which has a luag-tenn joiat-
venwre distribudon and (inancing deal with Warners. To date, that has
yielded such hils as “The Matrix" and “Three Kings.”

l.acnmn Mirdoch

DEPUTY COO. NEWS CORR
CHAIRMAN, NEWS LIMITED

e 29-year-old scion of Rupert Murdach,
chairman and chief executive ol News, con-
tinues his uscendancy within the Murdach
dynasty after being promoted in October from
senior cxecutive vp to deputy COO under Peter
Chemin. He's worked for News since graduating
from Princeton in 1994, working in a range of
publishing positons in Australia before ussurming
the helm of the compaay’s Australian arm, Syd-
ney-bascd News Limited (NL). With the appointment Oct. 16 of CEO
John Hartiganat at N1, New York-based {achlan Murdoch. wha is onc
of the select few 10 be included in his father’s management and strate-
gy group (dubbed the office of the chairman), is now fee to spend the
majority of his time helping oversec the emerninment ussets of the
company. He will also continue cunning the company's Amcrican print
operations, which include the New Yotk Post and HarperCollins.

FORMER CHAIRMAN, NOW DIRECTOR Of PUBLUISHING AND
BROADCASTING. CONSOLIDATED PRESS HOLDINGS LIMITED

ustralia’s richest man, Kerry Frands Bullmore Packer, 63, was
born into the media business. He is chainman of Consoelidated

James Doiiglas PacHer

CHAIRMAN, PUBLISHING AND
BROADCASTING UMITED

he 31-year-old Packer heir spent the first couple ol years out
of school with the pustoral division of family company Con-
solidated Press Holdings (CPH). helping 1o run outback proper-
tics. In 1989, Jarnes Douglas Packer joined Nine Network, work-
ing in various divisions and learning the business. In 1996, he
was appointed CEQ of PBL; in 1998, PBL chairmun und CEO of
CPH. He's involved in the day-to-day running of the PBL, Said
to be as tough as his dad but not as volatile, he has taken PRI into
E-commeree and other online and high-tech businesses.
- Australia profiles by Blake Murdoch

and Jackie Lee Lewes
Brazil

CHAIRMAN AND PRESIDENT ORGANIZACOES GLOBO
Kn0wn as Brazil’s Citizen Kane, thc 95-ycar-uld Roberto
Marinho controls Latin America’s largest media group, Organi-
7agoes Globo. Whilc his three sons. Roberto [rineu Marinho, Jodo
Roberto Marinho und Jusé Roberto Marinha, control the cumpuny’s
day-lo-day uperations — which include Brazil's Lirgest broadeast TV
network, cable and satellite TV services, newspaper and publishing
assets, telecommunicarions investments and a radio network. Marin.
ho's company has maintained its dominance of Brazilian media by
positioning itself early in conerging areas such as satellite television,
the Intermet and wircless communications. The company's parmers in
cable television and Intemet ventures include Microsoft Corporution,
and this year it sold 2 30% stake in its new Internet portal, Globa.com,
to Telecom Iralia for U.S.$810 milliun — the largest-ever investment
in a Latin Amgcrican Intemet operation.
= Brazil profile by Matthew Doman

El Canada

[Srdel RSper

EXECUTVE CHAIRMAN,
CANWEST GLOBAL COMMUNICATIONS

eading yct another Canadian dynastic bruadcaster. Israel Asper
founded CanWest Global Communications Corporation in
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1974 as a lone Winnipeg TV station and last year handed over the
reins of Canada’s third national nctwork to son Leonard Asper as
the newly installed president and CEQ. Besides diversifying into
radio, specialty chunnel broadcasting and movie and v
production, CanWest Global also has hroadcast assets in Australia,
Treland and New Zcaland und most recently acquired Internet
service uperations in the Unijted States. Isracl Asper’s latest coups
include acquiring the Internet and gewspaper asscts of tHollinger
International for CAN$3.5 billion (U.S.$2.33 billion) and picking
up ninc TV stations and other assets from the former WIC Western
International Comrnunications, a rival hroadcaster,

IvanFecar

CEQ.CTV

C onsidered Canada’s top TV programmer,
Ivan Fecan wus vp of programming for
NBC in Los Angeles under Brandon Tar-
tiko(T before joining the Canadian Broadcast-
ing Curporation in 1987 as head of nctwork
programming. That groomed him o become
senior group vp of CTV-uffiliate Baton
Broadeasting in 1994. Fecan soon set ahout
sceuring 100% control over CTV, Canada's

: largest private broadeaster, as its president
and CEO. His crowning achievernenl came last spring when
Canadian phone giant BCE paid CANS$2.33 billion (U.5.§1.55
billion) for CTV as part of its Intemet diversificution. Most recent-
ly, BCE merged CTV with the Thomson newspaper group i build
a Canadian media giant that Fecun is expected to head up as CEQ.

Dafiiel Lamdrre

PRESIDENT AND CEQ.TVA GROUP

Fonncr PR majordomo Daniel [.amarre has raised TVA Group
frum its roots as Quehec's largest French-tanguage bruadcaster
to praduce English-language programming for the world market,
Recently spun off frum Quebec cablecaster Groupe Videntron. TVA
dcquired Mortion International, Canada’s sccond-largest film
production company, and is eyeing English-language broadcast
assets in the rest of Canada. Since joining TVA in 1997, Lamarre has
set about making the Quebec channel a national network, created an
international production company — TVA — Intemutional and
shrewdly mude powerful alliances with the Fox TV network as well
as private brondcasters in Fraace, including Canal v,

Michiael MacNillan
CHAIRMAN AND CEQ, ALUANCE
ATLANTIS COMMUNICATIONS

S ince completing the merger of Alliance
: Communications Corpuration and Adantis

Communications in 1998, Micliel MacMil .
lan has led Canada's largest TV and muvie
producer, Alliance Atlaatis Communications.
as its chairman and CEQ. Folding the wo
companies’ film and TV production slates
into one company with a combincd library
0[ 16,000 hours was a rocky process curly
on, But this year, Alliance Atlantis hus moved aggressively int
niche broadeasting, where it owns or hus a stuke in 10 specialty
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chunnels. That's a long way from 1978 when MacMillan co-founded
Aduntis Films Limited with college friends Scaton McLean ang
Janice Plan.

— Canada profiles by Eton Vlessing

: Czech Republic
Matthedi Stillfiah )

MANAGING DIRECTOR, STILLKING FILMS, PRAGUE

all, debonair and young, Matthew Stillman. 2 3 l-year-old

Londoner established his film production services company ut
Burandov Studivs less than seven years ago. Today, Stillking is the
most successful of a handful of production companies servicing the
booming Czech market in feature films, co-productions and commer-
cials. Stalled by English-speaking Czcch professionals, Stillking
lurned over more than 1J.S,$20 million last year with nearly 500 shaot-
ing days, including 110 commercials and pop videos and two fcapure
films. Reeent big jobs include attracting Fox’s Juck the Ripper drama
"Frum Hell" (starring Johnny Depp) and fantasy feawure “The Mists of
Avalon.” The thriller “The Bourne [dentity™ (based un the Robert Lud-
lum novel) is coming soon. At 6 feet 4 inches, Matthew Sdllman is a
stiking figure whose informal air belics u commercial asmzeness that
would put many in Hollywood to shame. Amcrican private investor
Elisabeth Coth was impressed enough to take a 20% stake in 2 com-
pany poiscd to continue to grow and develop along with the strony
filmy and scrvices industry based around Barrandov.

Viadimir Zelezny

HEAD, NOVA TV

tormer dissident and juurnalist — who
chronicled the Russian crushing of the
Prague Spring of 1968 via mimeographed
“sumizdat” undecground news sheets —
Vliadimir Zelezny is a man many people love to
hate, including former parmer Ron Lauder of
CME. Vludimir Zelezny’s much-publicized
break with CME — and the series of court hat-
tles that have- bécn rolling out since August
1999 when he hijucked Nova TV fram the con-
: tro] of CME operating company CNTS — has

done litile to damage his reputation or the populanty of the station at
home. I’rague-based Nova TV, which brvadeasts from premises
the city's famous Barrandov Studios. hovers around 5% market
share, beating ul] other stations, including dval commercial station
Prima (13%). Zelezny, who has been plagucd by personal problems
(one ol his sons was canvicted, for the second thne, of rape carlier
this year) as well as Lauder's multimilliva-dollar court actions.
remains buoyant. despite vccasionul sniping from the domestic
press. Lidove Noviny (Peaple’s News), one of the Cazech Republics




popular quality pupers, recently (October 2000) put him at the top of
a list of personalities ruining the quality of Czech Television.
= Czech Republic profiles by Nick Holdsworth

“ France
Pafrich Le Lai
CHAIRMAN AND CEQ.TF1: HEAD.
TELEVISION PAR SATELUTE

Patrick Le Lay's background is in the construction indusiry
with TF|'s parent company Bouygues. This has heen no
impediment to his management of the network. which he has
pushed to record prolits in the past year, Le Lay has used the cash
flow generated by TF1's dominance of the Freach ratings lo
develop successful thematic channels such as news channel LCI
and Eurosport. TF1 has a 25% stake in digital platform TPS. The
network i5 also investing heavily in the Intcrnct. and carlicr this
year tock a controlling stake in Charles Gassot’s Telema produc-
tion house. Le Lay is a shrewd political player and a harsh critic
of the French government’s current framework for the introduc-
tion of digital terrestrial television. However, he is seen as a cau-
tious player whao has so far failed to expand the group beyond
French borders. [.e [.ay is strongly attached to his native Brittany
and was the motor hehind the recent launch of the Breton channel
TV Breizh.

Pierre Lescore

CHAIRMAN AND CEO, CANAL+:
FUTURE HEAD, UNIVERSAL STUDIOS

former journalist and news anchor,

Pierre Lescure, 33, has been with
Canul Plus since its incepnon in 1983. He
became managing dircctor of the pay
chanvel in 1986 and took vver as
chairman when Andre Rousselet was oust-
ed in 1994. Highly respected in hoth the
film and TV business, he takes a personal
interest in movics, oflen meeting with pro-
ducers and directors of even microbudget-
ed projects to decide whether to give the
green light. Since the announcement that
Canal Plus will become a 100% subsidiury
of Vivendi Universal, Lescure has clashed with Jean-Marie
Messicer, notably over the French chunnel’s bighly prized inde-
pendence, However, the hatchet has officially been buricd — at
least for the time being. A major question mark hangs vver how
Lescure will manage Universal Swudivs and Canal’s Europcun
operations.

e e 1 L ROk e TR Sl e

i NS S oy Aat” 2

7 T Loy + 3
pESE S N R St SE B0 0 et i o 4
ek 8% S A T R R SR T S ey

et 80

FUTURE HEAD OF VIVENDI -
UNIVERSAL ONCE TAKEOVER
OF SEAGRAM COMPANY

IS COMPLETED

Jean-Maric Messier, 43, has performed
one of the most rapid corporate trunsfor-
mations ever scen in Europe, wrming a
sprawling water and municipal services
conglomeraic founded under Napoleon ITT
into the world’s second-largest media
group, Since becoming chairman of Viven-
di in 1996, he took the group into mobile and fixed telephany
(Cegetel) and the Internet (a 55% stake in AOL France). He
elbowed his way to Lhe top of European pay television last year
by snatching a 24% chunk of BSkyB. An alliance in January with
U.K. mobile giant Vodafone guave him the leverage to convince
Edgar Bronfman Ir. that 2 ménage 2 trois among Vivendi, its pay-
TV subsidiary Canal Plus and Seagram and ils Universal assets
would give rise to a [ront-runner in the new economy.

Jerome Seqdoux
MAIN SHAREHOLDER, PATHE;

CHAIRMAN. PATHE'S NEWLY
CREATED SUPERVISORY BOARD

lder brother of Gaumont's Nicolus

Scydoux. Jerome Seydoux, 63, trans-
formed the texiile group Chargeurs into a
media company. Seyduux was the first ta
invest in mulriplexes in France. He has also
made shrewd invesments in the digital
platforms BSkyB and CunalSatellite, which
Parhé sold to Vivendi last year for 1 huge
profit. Pathé has since cenlered vn [ilm pro-

: duction, distribution and exhibition and on
developing thematic channels. Pathé financed “Asterix and Obelix
vs, Caesar.,” which, at U.S.849 million. is the most expensive
French-language film cver mude. In addition. the group is expect-
ed to be a candidate for one ar more digital terrestrial frequencics
in France. Scydoux recently handed over day-to-day management
of Pathé 10 his long-standing No. 2, Eduardo Malonc.

Nicolas Seqdoax
CHAIRMAN AND MAIN SHAREHOLDER,
GAUMONT

former financier with Morgan Stanley and heir to the

Schlumberger fortune, Nicolas Seydoux. 61. bought
Gaumont, the world’s oldest {ilin company. in 1974, One of
France's threc majors alongside Pathé and UGC, Gaumont has
interests in film production and distribution (through GBVH. a
Jjoint venturc with Bucna Visw). Gaumont alsv owns France's
sccond lurgest exhibition circuit, The company sold its TV pro-
duction units last year. Seydoux is faced with stecring Gaumont
through a difficult period (vllowing Luc Besson™s decision to
make films elsewhere, the departure of sales and marketing
chief Pierre-Ange Le Pogam (now in paninership with Besson)
and the dcath of veteran producer Alain Poire. Halt-year prof-
ils turubled, mainly due to the poor performance of the Cannes
opener “Vatcl.” However, the boxolTice success of Mathieu
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Kassovitz's “Les Riviéres Pourpres” (The Crimson Rivers)
should pep up full-year figures.

GUy Verrecchia
CHAIRMAN, UGC

GC., Frunce's leading exhibitor. also has interests in produc-
tion, international film sales und distribution through UFD, as
well as a joint venture with Twenliceth Century Fox. Having stanted
as an independent exhibitor in (he suburbs, Guy Verrccchia has
worked his way up through the ranks. He is recognized as a siart
strategist, particularly in the exhibition field. Verreechia developed
the successful “Cine Cite” multiplex conceptl, which combines
first-class scrcening lacilities with a varicty of foed and drink out-
lets plus exhibition spaces. He hus also spearheaded UGC's cxpan-
sion into neighboring Europcan lerritories, notably through the
acquisition of the Virgin cinema circuit in Brimin. Verrecchia says
he believes cinema atrendance in France has the potential o dou-
ble, Provoking a storm in the local cinema industry with the intro-
duction last March of the controversial carre illimite, an all-you-
can-see subscription card, Verrecchia is rumored to be planning on
taking a backscat in the next few ycars. leaving a question mark

over the [uture control of UGC, which is 26% owncd by Vivendi,
— France profiles by Charles Mosiers

B Germany

* FOUNDER AND CEQ. EM.TV AND MERCHANDISING

omewhat of u [allen star since his company lost morc than

5 billion curos (U.S.$4.2 billion) in valuc as its stock led the
recent plunge on Germany's Neuer Markt Index, Thomas Halla is
still a mun to watch. As Europe s largest producar of children’s tele-
vision (under the Junior TV fabel) und owner of dozens of national
and intemational media subsidiaries — including Jim Henson
' Company and Bernie Eccelstone’™s Formula One racing group
SLEC — Hafla is pushing forward with his goal of becoming a
Europcan Disuey. Now he justhas to regain the confidence of his
shareholders and produce sales fipures that justify EM.TV's mas-
sive markel cupitalization.

Heroerf Hioiler

HEAD OF TELE-MUENCHEN GROUP (TMG)

ermany’s minimogul, llerbert Kloiber contruls the country’s
second-largest rights buying entity (after KirchGroup), which
includes a librury of aver 3,000 [ilms and some 15,000 hours of TV
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scrics. Kloiber recently scored buck-to-back coups when he salc
the tiny niche station TM3 to News Corp. for a small fortunc anc
then saw his stake in German commercial channel RTL2 rocket ir
value alter airing Germnany's version of “Big Brother.” Now
Kloiber is in talks to set up a second channel — most likely fo
resale in the near future. And Kloiber's star is about 1o get a lo
brighter — TMG plans to go public on the German stock
exchange in late 2000 or early 2001.

CEO. BERTELSMANN
As head of the world's fourth larges:
media group, Thomas Middelhoff needs
no introduction. The Disseldorf native ha
run the German giant since 1998, but he ha
been key o the firm's expansion strategy
since at least the early "90s when, as head ol
the company's multimedia division, he
Z) bought shares in America Online — ur
; investmenl that looked risky at the time
i Since being named CFO, Middelhoff has
wied to make Bertelsmunn's media interests, which include Europe’s
largest TV eatity, RTL Group, fit for the digital age. His conservalive
stralegy of shielding the unlisted Benelsmann frum the whims of the
market while taking subsidiarics such as RTU and PixelPark public
has kept the company’s bollum line heaithy while many dot com
have seen their stucks crash, This is just fine with Middclhoff; he's
now actively buying up Nasdaq victims a1 rock-bottom prices.

Jan Mojro

MANAGING CIRECTOR OF
PROGRAMMING. PRODUCTION
AND DISTRIBUTION. KIRCHMEDIA

'I‘he Slovak bom Jun Mojlo has long beer
a major muver og the German medi:
scene, As the day-to-day manager of Kirch:
Media (second only to reclusive mogul Lec
Kirch), Mojto oversces Germany's larges
private-TV catity, ProSiebenSat 1 Media, a:
_ well as Europe’s largest film and TV pro

B duction group, Epsilion, 2 joint venture witt
ltaly’s Mediaset. Under his direction, Epsilon’s film division, Emo
tion, has hacked rceent hits *“[be Sixth Seasc” and *‘Big Momma';
House™ and has commifted to a minimum U.S.3500 million invest
ment in at least 30 Hollywood films over the next three ycars
Cn the TV side, Mojto is now looking to export Kirch's success 1t
Germany to other continental European markets.

Or_ Ron Sommer

CEQ. DEUTSCHE TELEKOM

Ron Sommet, who holds 2 Ph.D. in mathematics, has heade
Europe's biggest telecom since 1995, Prior to heginning @
Telekom he spent 15 years at Sony. going from its subsidiary i
Germany to the Unitad States und then becoming COO of Son:
Eurvpe. Deutsche Tckekom calls itself the world's third-largest car
gee. It controls Europe’s largest ISP (T-Ontine), onc of ils stronges
mabile firms (D1) and, until last year, dic largest cable TV infra
structure in the world (Kabel Deutschiund), In 2000, Telekor
began sclling ofl' Kabel Deutschland and expanding into inlemna
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tional Web and mobile telephonc markets — including a reported
interest in buying the U.S. firm Voicestream.
- Germany profiles by Scoft Roxborough

Hong Hong

Richard Li

CHAIRMAN, PACIFIC CENTURY
CYBERWORKS

ichard Li's Pacific Century CyberWorks

launched u U.S.538 billion takeover of
Hong Kony telecom services and broadbund
provider. Cable & Wireless HKT, in I'ebru-
ary 2000. The takcover was finalized in
August. In addition. Li finally closed a
much-speculated desl with Australian tcle-
com giant Telstra in October. The 33-year-
old Li is credited with saarting up STAR TV,
now owned hy Rupert Murdoch’s News

. Corp.. and all eyes arc on bim to see what he
will be able to uchicve with his broadband ambitions and his Nei-
work of the World (NOW) broadband service. The convergence
platform has a fully operational studio facility in London whcre
programs are being produced for www.noew.com und Lor clellvery
ovcr Whart’s Cable TV, Li has also invested U.S.5100 million in
Indian operations as well as U.S.$40 millioa into building a studio
in Japan. Plans arc also under way for the development of Chinese-
language content Lor the service.

James Mordoch

CHAIRMAN AND CEQO,STAR TV

J’amae Murduch, yoongest son of media
tycoan Rupert Murdoch, took over the
reins as chairman and CEO of $TAR TV in
May 2000. Since taking over the running ol
the News Corp., 27-year-old Murdoch has
sct in motion a series of moves to sireamline
the operations and to spearhcad STAR’s
moves into the beoadband cra with acquisi-
tions and joint vennures ucross the region. A
deal with Taiwan's main cable provider,
Gigamedia — which had been courned by
Richard Li's PCCW — was gencrully
vicwed as a coup by STAR. In 2000, STAR has announced a hold
move intw Chinese progrumming with a US.$64 millivn invest-
ment into TV and movie production, James Murduch is his father’s
chief adviscr vn new media businesscs.

—_ Hong Kong profiles by Winnie Chung
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= India

Subhash Chiandra L k=

CHAIRMAN, ZEE TELEFILMS

s a pioneer in India’s private satellite channel business.

Subhash Chandra teamed with STAR TV in 1993 to launch
the Hindi channel Zee TV, which became popular as it offered an
ajternative to staid statecaster Doocdarshan. The move gave Zee
a platforin to rapidly expand its bouguet of channels, making the
group strong enough to now venture into telecommunications
and the Interner. Considering Chandra's humble business back-
ground in his family’s rice exporting business, the media mogul
has proved eslablished media companies wrong as Zee expands
into foreign temitories to serve the huge Indian diaspora.

CEQ. SONY ENTERTAINMENT TELEVISION

hen it Jaunched in 1996, SET became a serious rival to the

leading Hindi nctwork Zee TV, which proved that Kunal
Dasgupta's strutegy ol professional marketing and brand
management could work in the still evolving Indian cotertain-
ment business. Given its parent group Sony Courp. has enhanced
its presence in India via Sony Music and Sony Picures Enter-
tainment (SPE), SET hay capitalized on this advantage and wil!
continue to do so as Bollywood ventures more towards corpora:
tization. Dasgupta is more than willing 1o push on this procest
even further.

Patar Mokerjea
CEOQ, STAR TV INDIA

Since taking over as STAR TV’s Indi:
chief last year. Peter Mukerjea (whe
previously headed the network's marketing
and ad sales division) has made TV history o
sorts with the runaway suctess of the Indiar
version of “Who Wants to Be a Millionaire’
airing on Lhe Hindi channel Star Plus. Thi:
has led STAR TV o finally lead the rating:
for the first time. beating former partner
turned-rival Zce Networks. Zee hought ou
LA A News Corp.’s (STAR TV parent company
slukc for U.$.$ 296 million in cush and stock to end the parnnershiy
Jast fatl, Mukegjea is also spearbeading STAR TV's lorays into the
Internet and convergence. Very soon, STAR TV could be playing
more powctful role in Bollywood. the word’s largest film indus
try, thunks to the advantuges of parent News Corp.’s diversifies
medin interests.

CHAIRMAN. UTV

Esl:-nblished over a decude apo, beforc the Indian satellite rev
olution. Ronnie Screwvala's United Television (UTV) i

today a mullidimensional cnicrainment company with divers

fied interests including TV production. animation and culling
cdge brumdhand services such as it Singapore-based veniur
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Sharkstream.com. The fortysomething Screwvala is probahly
the most prepared of all media players to exploit the coming
convergence revolution. With News Corp. holding a minority
stuke in UTV. expect more synergies covering cverything from
film production to digital content.

— India profiles by Nyay Bhushan

J J iralu

Silvio Berlusconi

FOUNDER AND OWNER, FININVEST

he ‘I'V-tycoon-turned-politician Sil-
vio Berlusconi, 64, created private
television in Italy Juring the 1980s and
went on to cxpand his Fininvest into the
country's second-largest industrial enter-
prisc. In addition to Mediaset, which is
[taly’s top private broadcaster, the compa-
ny now controls leading publisher Mon-
dadori and the Mediolanum insurance
group. In 1994 Berlusconi went into poli-
. tcs by creating a ceneer-right political
force which won national clections. That yeur, he briefly served
as Italy's primc minisler, before a politicul crisis caused his gov-
ernment to fall. According to current polls, Berlusconi is now on
track to become Italy's prime minister again, following clec-
tions scheduled for next spring.

Carfo Bernasconi -

PRESIDENT, MEDUSA

In just five years, Carlo Bcrnasconi, 57. has not only managed
to break Cecchi Gori's monopoly over the ltalian movie
production and distribution sector but hus carved out a nearly
cqual share of the markel for Medusa, Mediaset's production,
distribution and cxhibition unit. A chum of Silvio Berlusconi's

, since the days when they were both in construction business,

Bernasconi staried his career in 1979 as president of Retwitalia
and Silvio Berlusconi Communications — forerunners of
Mediaset — before moving on in 1995 to Mcdusa, With a gross
revenue of over U.S.$106 million in 1999, Bemasconi is now
planning 10 get Mcdusa listed on the stock market.

Vitfofio Cecchi Gori
PRESIDENT, CECCHI GORI GROUP

‘ 7 ittorio Cecchi Gord, 57, heads haly’s top film outfit, a fam-
ily owned company which beerme mired in red ink in the

mid-"90s after he tried to trn it inlo a mul-
timedia conglomerate. Now that Cecchi
Gori recenly sold most of his Telemonte-
carlo TV nctwork, his minimajor has plans
for a stock market flotation soon. It is thus
better positioned to recoup its waning glo-
ry. much of which is based on production
and markeling know-how and age-old
industry conlucts, as well as ownership of
one of the country’s top exhibition circuits,

Aurelio De Laorentfiis

PRODUCER. DISTRIBUTOR AND EXHIBITOR, FILMAURO

Nephew of Dino, Aurelio De Laurentiis, 51, hss been in the busi-
ness for 25 years. He founded Filmauro in 1975 and has since
produced some of the most acclaimed Italian movies of the last two
decades with directlors such as Mario Monice!li and Entore Scola and
starring such stars as Marcello Mastroianni and Alberto Sordi. One of
his greatest and most profitable inmitions has been a serics of Churist-
mas mavies starring popular Ialian comedians Christian De Sicy und
Massimo Boldi. which provided him with the hard cash he needed to
become one of ludy's biggest disteibutors. In 1999, De Laurentiis
catered the mulliplex business with De [aurentiis Cineplex, a joint
venture uf Loews Cineplex Interational and Filmauro.

Roberfo Pace
GENERAL MANAGER, MEDIATRADE

oberto Pace, 47, became general manag-

r of Mcdiatrade, Mediaset’s acquisitions

and production unit, in 1999. He is mostly in

charge of the group’s fiction and soap pro-

ductions and decides which movics to buy for

Mediasct’s three TV chanoels. 1o the past

vear, he has fonned alliances with Britain's

Channel 4, I'rance’s GMT and Germany's

‘ Kirch Group, consolidating Mediarade’s

PLS position bath in Ituly and us co-producer of

' major fiction for the European market. Pace

s joined Mediascl in 1997 as vice director of

Canale 3. Prier to that he had spent several years with [lalian pub-
caster RA[, where he was in charge of intcrmational fiction.

— {taly protiles by Nick Vivare#ii and Caren Davikanian

_. j Japan
Honifake Ando

PRESIDENT, SONY CORPORATION

&nimke Ando has helped Sony Corp. maintain its reputation as
n international leader as a pruducer of audio, video and TV
products, as well as a major player in the infornation and commu-
nications and clcetronic companents businesses. The company is
currently developing hardware to conncct broadbund personal
broadcasting networks, and in April it established Sony Broudband
Chtertainment as u U.S. holding company for Sony Music Enter-
tainment and Sony Picures Entertainment. Keeping up with the
trend toward digital film technology. Soay. in [iscal 1999, set ug

-
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POWER LIST

Sony Pictuces Digital Entertainment as a strategic business unit to
oversee digital initiatives for Lhe networked entartainment age.
— Japan profile by Naeml Tajitsu

=Larvia

Andrejs tHis

FOUNDER. LATVIAN
INDEPENDENT TELEVISION

former public-TV camcruman
who reckoned he could do betrer
than the studio shows he saw through
his view[inder, Andrejs Ekis estab-
lished Latvian Independent Televi-
sion (LN'T) four years ago vn the buck
of a computerized information ser-
vice PICCA TV. A flambuyant, youthful man of 37, who describes
himself as a drug dealer ("My drug is TV"), EKis has leveraged the
1994 U.S.$100.000 bank loan that he used to setup PICCA TV into
Latvia’s most successful commereial broadcaster. A shrewd opera-
tor. EKis aims to screen some 800 movies a vear and regularly buys
U.S.$200.000 and U.S.3300,000 packages dircet from the majors.
Turnover last year was U.5.$17 million: profits in 1997 (which is
the last available year for figures) were around 11.8.31.5 million.
The mosl recent audience share Ggure for LNT is an impressive

37%. with LTV1 — Ekis’ pubcaster — gamering 18%.
— Latvia profile by Nick Holdsworth

2l Mexico
tmilio Azcarraga Jean

CHAIRMAN, PRESIDENT AND CEQ. GRUPO TELEVISA
E milio Azcarmaga Jean initially met cynicism, and has since won
respect, after aking the reigns of the Spanish-speaking world's
largest producer of TV programming after the death of his father,
Emilio Azcasraga Milmo. in 1997. The 32-year-old Azcwraga Toak
the rcigns as Televisa faced its most competitive financial caviron-
ment in decades. At home, Televisa [aced stiff competition from
upstart TV Azteca. Throughout Latin America, its Sky [.atin Amer-
ica partership was in battle with Galaxy Latin America’s DirecTV,
and on Wall Street bankers [or the compuny were pressuriny for debt
reduction. Azcarragu has fought buck competition at home und
abroad, restructured Televisa's finances and vwuership. and is try-
ing to drag the conglomcrate into the Intemet age. Mexico's chang-
ing politics, which will see the December inaugunition of the first
opposition president in 70 years, also challenge Azcarraga Jr.

_.
= |
T The Netherlands
ol
CHAIRMAN, ENDEMOL

ig Brother™ creator John de Mol, 45, is

6

Bthe goose that has laid Europe’s gold-
en egg, at least in terms of format Despite
the somewhat downbeat reception the show
received on CBS, in Europe “Big Brother"
has been the most successful TV event of the
last two years bar none. The show proved a
ratings phenomencn actoss the continent. in
Germany, France. the United Kingdom,
Spain, the Netherlands, ltaly and Sweden as
well as gencruling huge amounts of newspaper coverage that was
by turns enthusiastic, despairing, critical and simply bemused.
While the Endemol cash tills are still registering the $5.8 billion
price tag it picked after being acquired by Spanish giant Telefon-
ica, its chain-smoking. publicity-shy creative head is trying to
shed the management burdens of running a listed company and is
devoting his time to building a successor to the hit show.

TNON hrelz
CHAIRMAN AND CEO,
FOX KIDS EUROFE

ne-lime windsurfing instructor Ynon
Keeiz, 35, has built a billion-dollar TV
company in under five ycars. Fox Kids
Europc's IPO on the Amsterdam stock
cachange last Novamber — combined with
ownership of the Saban library — has giver
Kreiz budgctury sutonomy and an ability ta
dole out Jucrative stock aptions that has othet
Eurvpe-based U.S. channel heads gasping
with cnvy. The shares delivered a healthy upside despile a stormy
year on the heavily tech-laden index. and the luture looks expan-
sionist for the Euro-venture — possibly including an alliance wit:
a hroadhand panner. But Kreiz must kaep U.S.-hased Fox Family
Worldwide stations happy and ensure that the American progrum-
ming window remains wide open. il the compuny is to truly con-

solidale its position.
— The Netherlands profiles by Miml Turnei

pmm Russia

geny Hiselqov
i DIRECTOR-GENERAL,
' NTV TELEVISION

mernber of the founding team of NT\

and parcol cumpany Media-Most'
jewel in the crown. Yevgeny Kisclyov ha
rapidly carved out a position in Russial
television. He is scen as a key heavyweigh
pundit with as mmch irfluence in his fich
as was oncc held by America’s Walte

Yev
»

— profile by Matthew Deman Cronkite. Kiselyov's hard-hitting reportag
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and studio intervicw style in his trademark show “Itogi~ owes its
success to NTV, although it originated on the old state channcl
Ostankino. Troubles with Viadimir Gusinsky's Media-Most arc
unlikely to unscat Kiselyov, whose familiarity with the power
brokers of post-Soviet Russia can be seen from the signed pho-
tos of the likes of former President Boris Yeltsin, which line the
walls of his Muscow office.

— Russla profite by Nick Holdswarth

. Spain

Juan Jose Niefo

PRESIOENT AND CEQ, TELEFONICA MEDIA

Tclefonica Media has bulldozed its way onto the A-list of inrer-
national media players with aggressive acquisitions over the
past year, Juan Jose Nieto, who served as CEQ to Antonio Rios
before a major top-level shakeup coincided with the departure of
Juan Villalonga. former Telefonica boss is now the chicf of the
deep-pockeled Telelonica Media. The company made waves
when it revealed a 13-picture film and TV slate of big-budget
Spanish- and English-language fare aimed at an intemational
market. It followed up with a pledge to invest $100 million in
Spanish cincma over the next year. Nicto's creative manugement
style is credited with muking [ree-TV chunnel Antena 3, another
Telefonica company, profitable during his stint as CEO.

Javier Diez de Polanco

PRESIDENT. SOGECABLE

Yavier Diez de Polanco is president of Spain's most powerful

film and TV group, Sogecable, with major sharcholders being
the Prisa empire and Canal Plus France. Sugecable’s muost
important holdings include Spain’s lcading satellite broadcaster,
Cuanal Satellite Digital, production house Sogecine and rights
bruker Sogepaq. Far and away the country’s biggest conlent
provider — holding exclusive rights to Spain’s professional suc-
cer league — Sogecable has been bolstering its distribution
paths, while keeping an eye on a hundsome partner for its top-
notch product. The compuny was the tirst Spanish media group
10 go public in i successful IPO launched last year, and immedi-
.ilcly lunded a' caveted position on the IBEX-35. an index of
Spain’s 35 most valuahle companics.

Andres Vlcenre Gomez

CEO, LOLA FiILMS

ndres Vinccate Gumez is unquestion.

ducer. After finding backing [rom Telefon-
ica Media by selling a 70% majority stukc
to the Telefonica subsidiary. Gumes
unveiled an unheard of plun to produce 50
films in five ycuars, mizing big-budgct
English-language featurcs with smaller-
budget Spanish films aimed at a domestic
marker. A development agreement forged

: between Lola. Germany’s Kinowelt and the
U.K.'s BBC has poised the company to make a promising run at
becoming a Hollywuod-style Curpean studio. Most recently.

bly Spuin’s most important film pro- .

POWER LIST

Lola has produced John Malkovich's directorial debut “The Dancer
Upstairs™ and Susan Seidelman’s “Gaudi Aftcrnoon.™
— Spain profiles by Pamela Rolfe

Elg United Hingdom
Charles Allen

CHAIRMAN, GRANADA MEDIA

harles Allen, 43, curved through ITV’s batle of cgos this year

10 emerge as the most powertul executive in British commercial
tclevision when he sabotaged merger talks between [TV rivals
United News und Mcdia and Carlton Communicartions and acyuired
United's £1.5 billion (U.5.52.2 billion) TV assets in the bargain,
The £5 billion (U.8.57.2 billion) IPO ol Grunada Media topped off
a busy summer, but it looks Jike the sott-spoken Scot will nced to
druw on rescrves of inner strength and vision to buttress Granada
Media. which has lost more than 20% of its post-IPO value on ana-
lyst fears that advertising revenues for next ycar will be soft.

Waneed Alli
MANAGING DIRECTOR OF PRODUCTION.
CARLTON TELEVISION

1 35. Waheed Alli is Asian. openly gay and the youngest member

of the U.K.'s ultraestablislynent second chamber, the House of
Lords. Additionally, he is in charge of rebuilding Carton’s Communi.
cation’s profile as 1 UK. producer of scule and laumching it onto the
international stage. Alli wok the Curlton post last year alter the ITV
broudcaster hought Planet. 24 , the tighly rated production company he
co-founded with Charlie Parsons and former Live Aid organizer Bob
Geldof. But in a move that underlincs their independence, the three
retained the multmillion-dollar internutional rights to CBS smush
“Castaway” under the ownership of a separate company, Castaway Pro-
ductisns, in which Carlton only nets a small percentage of the revenues.

Tony Ball

CEQ.BSKYB

ust 18 months into the job, Tony Ball, 49, has

laved down same of the higgestchallenges in
the satcaster's history, including the renewal of
key sports contracts, signing almost 5 million
digital subs and seeing off the looming presence
of Vivendi on the satcaster’s bourd, The reasun?
Investors wre truubled by the amount of acquisi-
tion-related cash that is hemorrhaging out ol tie
compuny, Added 10 the Premisr [2ague soccer
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costs, the cost of buying Web venture Sports Intemict. a controlling
stake in interactive platform Open and a 25% stake in German pay-
TV platform Premier World totaled more than £2 billion (U.S.52.9
billion). Analysts say the shares have boromed out, however. and
predict thal value is set to rise.

CO-CHAIRMEN, WORKING TITLE FILMS
Tim Bevan and Eric Fellner remain the most profific and suc-
cessful producers in the U.K. film industry. Since their pair-
ing in 1992, they have produced such boxoffice hits as “Four
Weddings und a Funeral,” "Bean,” “Farga.” “Dead Man Walk-
ing" and “Elizabeth.” Bevan and Feliner recently signed a new
five-year deal with Universal Pictures and StudioCanal, puming
them in the unique position to green light five movies a year with
budgets up to U.S.$25 million. The [irst [tuil of this gre=n-light
ability, “Billy Ellio,” is considered a triumph for the company.
The film was produced by Warking Title's low-budgar division,
WT2, and Tiger Aspect Pictures and is being released in the
United States through Universal Focus. The company's 2000
slate includes the Renée Zellweger, Hugh Grant-stareer “Bridget
Jones™ Diary” for Universal and an aduptation of the best-scller
“Caprain Carelli's Mandolin.” stirring Nicolas Cape and Pene-
lope Cruz. for director Joho Madden,

DIRECTOR GENERAL, BBC

t's been less than a year into the Lop job

in British broadcusting, and Greg Dyke
is making good on his agpressive repula-
tion, The speed ar which BBC1 moved in
Qctaber to break with 30 years of madition
by moving the flagship news show from 9
p-m. 1010 p.m. has left rival [TV bosses and
regulators gasping and triggered a prima-
time ratings war that has the BBC in pole
position, Over the longer term, Dyke has
unveiled his blueprint 1o reshape the pubcaster for the digital age.
with a raft of new digital online and educatiomal channcls
planned. Whether it warks remains to be secn. bul the govemn-
ment :-- read, taxpaycr = is alrcady commitied o paying for it.

GUY East and Nigel Sinclair

man bchind Mujestic
Films, teamed with for-
mer calenamnent aftor-
ney Nigdl Sinelair to
form Intomediv in
1996. After its merger
i with Mariz Bormun's
: ' Pacifica Emtcrdnment,
Lthe compuny [Joated on Germany s Neuer Markl stock exchange in
May. giving it a paper value of 11.5.51.08 billion. of which Inicr-
media netted U.S.$257 million by sclling almost 9 millivn shares,
The compuny recently hired tormer Disacy veterun Jare Hausfater

as president of worldwide distribution and acquisitions and has ans-
formed itself into onc of the most powerful independent entites in Hol-
lywood. a minimajor to rival Artisun and Spyglass. In addition to pucts
wilh a duzen or more production entities —including Scan Connery's
Fountainbridge Films and Nicolas Cage's Saturn Films — it has
secured a slew of high-profile projects, such as Spike Jonze's “Adap-
tation,” the Kevin Spacey starrer “K-Pax™ and Kathryn Bigelow's sub-
marine drama “K-19." The company is also one potential suitor to
form a strategic alliance with Geod Muchine, the production and sales
oullit hieaded by Ted Hope and James Schinuus that most recently pro-
duced Ang Lee’s “Crouching Tiger, Hidden Dragon.”

Barciag Hnapp

CEQ, NTL

Fnllowing the acquisition of UK. No. 2 cable operutor Cable &
Wireless Communications lust ycar. Barclay Knapp now sits at
the top of the UK. cable-TV world. Unforunately he's also sitting
on top of mare than U.S.310 billion worth of debt, and despite a well-
eamed reputation as a demon financicr. the cable sector’s failure to
deliver customer service could cvenwually signal a major downiall,
Nusdag-listed NTL's business, however, exlends fur beyond its cable
television und includes steady revenue generators such as the UK.
wide transmission business and satellite uplinking. ‘Ihis alone sepa-
rates the cabler from the dismal share price performance of such
European rivals as NT1. and Telewesl. and despitc some statcments
tu the contrary, consolidation is still very much in the cards.
~= Unlted Kingdom profiles by Mimi Turner
and Cathy Dunkley

-vEnezuela

GUSEavo CiSneros

CHAIRMAN AND CEOQ, CISNEROS GROUP

- ﬁl%l%\;lg’ﬁygms he 55-ycar-old Gustavo Cisneros heads a media-centered
cmpirc that includes Venezucla's largest TV network and stakes

Guy East. a vcieran in Latin Americun DircelTV operations. the U.S. Spanish-language

salcs agent and the . broadeaster Univision and AOULatinAmerica, a joint venture with

America Online, launched in Brazil last November. Cisneros.
whose Cuban-bom father stared the Faenily controlled firm in the
197303, also holds a majority stake in the Playboy Television Inter-
national joint venture oversees interests in video stores. supermur-
kets. mining and beauty pageants. ‘The Miami-based Cisneros Tele-
vision Group has been an aggressive builder of pay-TV networks
and Internet businesses. It recently fied up with Argentine-based
Internet portal Kl Sitia to form Claxsan [nteractive Group — a ven-
ture aiming to be w the forcfront of new and wruditivnal media
throughout Latin America, Spain. Partugal and Hispanic markats
of the LS.

= Venezuela profile by Matthew Doman
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